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The FlyingMansion
When the only thing that will do is your own home and office in the sky.

FOR SOME, A GULFSTREAM JUST WON’T DO. THESE DEMANDING TRAVELERS

require something like Air Force One, with room to stretch out, walk
around, and even work out. They want privacy for working and sleeping
and, if the mood strikes, the proper environs for a party. Luckily, Airbus,
Boeing, and Embraer make such “bizliners,” special models based on
commercial airliners and built for the wealthiest of globe-trotters.

A chief pilot of a major company based in Southern
California flies his CEO boss in a 5,390-cubic-foot Boe-
ing Business Jet (BBJ), which seats around 19. The pi-
lot won’t talk on the record, but says his boss “likes to
do his work and then retire to his cabin where he feels
like he’s at home. He can sleep in comfort in his own
bed and arrive in the Middle East fully rested and
ready to do business.”
Having a layout with dedicated sections means you

can work or relax without having to worry about a dis-
ruptive and exhausting in-flight conversion—such as,
say, turning seats into beds, as you have to do in a
“traditional” business jet. The largest of those jets—the
Gulfstream G650 and Bombardier Global Express—
provide about 2,200 cubic feet of cabin volume. The
Airbus Corporate Jet (ACJ) models, built from single-
aisle airliners, ramp things up considerably, with 5,300
cubic feet to 8,547 cubic feet over their four models.
Similarly, the cabins of three models of single-aisle
Boeing Business Jets deliver 5,390 to 7,290 cubic feet.
Buckled up for the price? Such bizliners cost $70

million to $110 million fully fitted, and largely appeal to
globe-hopping U.S. billionaires, Middle East oil sheiks,
and Chinese highfliers. Private individuals account for
about 60% of sales, with multinationals making up the
rest. Airbus says it has sold about 170 such large cor-
porate jets since the various models were introduced,
with about half sold in the Middle East, but with China
coming on strong. Meanwhile, Boeing Business Jets
has sold 208 bizliners, primarily in North America, nat-
urally, but it is now seeing the most activity in the Mid-
dle East and Eastern Europe. Last year, the two com-
panies delivered 21 bizliners of varying sizes, up from
13 in 2005 but down from 27 in 2010.
Smaller and larger versions of these airborne

stretch limos are also available. Embraer’s Lineage, at
almost 4,100 cubic feet, costs about $53 million fully
decked out (see the table at right). At the other end,
for even more walk-about space, the Airbus twin-aisle
A380 and Boeing 747-8 offer enough room for 525 and
467 seats respectively, before being converted to pri-
vate use. These jumbo bizliners appeal to an even ti-
nier customer base, primarily a few royal families and
heads of state trailing large retinues. The U.S. presi-
dent, for example, travels on one of two highly modi-

fied Boeing 747-200Bs, a model that carries 366 passengers in a three-class configuration.
Still, the cabins of the ACJ and BBJ models, at 5,300-plus cubic feet, provide more than

sufficient room for eight to 19 or so passengers. “Elegant” and “classy” are common de-
scriptions of ACJ and BBJ interiors. Typically they include a meeting/dining area, a state-
room/bedroom with a master lavatory and maybe a shower, a full galley, another lav for
other passengers and crew, and an enclosed, closet-size crew rest seat.

One BBJ interior we saw had a galley with a center
island, a high-definition entertainment system with 46-
inch and 42-inch monitors, and a stateroom with a king-
size bed, private lavatory, and shower. Returning home
with antique furniture and framed art? No problem.
And, “more and more prestigious designers are

hired to give a unique touch to the cabin,” says Richard
Gaona, CEO of Comlux The Aviation Group, a firm that
operates several bizliners. Bespoke tweaks might
include greatly reduced noise levels, coordinated
designs from crystal decanters to throw pillows, and
dedicated storage for the owner’s watch collection.
Bizliner crews typically consist of two pilots (three

for long international flights) and one or two flight
attendants. One of the Boeing bizliners we know is fitted
with 19 seats, but mostly carries only four passengers in
the cabin and no flight attendant. “They are people who
like to take care of themselves,” the airplane’s chief pilot
says. Another carries along two aircraft mechanics who
double as flight attendants.
Airliners are built to fly 3,500 to 4,200 hours per

year; a business jet typically flies about 350 to 400 hours
per year. Airbus and Boeing promote their airplanes’ re-
liability and lower cost of parts, and the ability to find
a maintenance facility almost anywhere. One of the chief
pilots we spoke with confirms he has never had a me-
chanical problem with his BBJ on a trip during the six
years he has been flying it, and claims clients are typi-
cally moving up from a Gulfstream G550 or a Bombar-
dier Global Express. The buyer “would have to be will-
ing to trade some speed and altitude capability for more
living space,” he says. “He would also have to accept
about a 25% to 30% increase in the cost structure.”
Downside? Almost two years can pass from the order

of an aircraft to delivery and completion of the interior,
which Steve Taylor, president of Boeing Business Jets,
says can cost “$20 million to $30 million.” If that’s too
long a wait for your flying residence, consider one of the
preowned BBJs and ACJs for sale, usually about 10% of
the existing fleet. Want a new interior for a pre-owned
bizliner? You will still have to get in line. They are fitted
by the same companies busy finishing the new jets. 

R. RANDALL PADFIELD is chief operating officer of AIN, the
publisher of Business Jet Traveler (bjtonline.com).

By
R. Randall
Padfield

Lineage Airbus Boeing
1000 ACJ319-113 BBJ737-700IGW

Cabin Volume (cubic feet) 4,085 5,900 5,390

Price with Completed Interior (mil) $53 87 71

Variable Cost/Hour (mil) $6,432 7,526 7,588

Annual Fixed Cost (mil) $0.958 1.054 1.043

Number Built or Delivered 7 71 114
Source: Conklin & de Becker, Orleans, Mass.

The conference
space, media
area, and
galley in one
Boeing bizliner.

BIZLINER SPACE Everything from coordinated crystal decanters in
the living rooms to showers and king-size beds in the private staterooms.
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attempted—first with a pro driving the car
and then with the pro in the passenger
seat—to take the Gallardo through consecu-
tive sets of left and right 180-degree spins
on a track doused with water. The 360-
degree turns are easy to do, the 180s, defi-
nitely not. Turn sharp left and the inertia
behind the car’s heavy backside keeps push-
ing right.
The other tests included an obstacle

course, turning a tight corner, accident avoid-
ance, and “lead and follow” laps. That’s
where we closely followed a professional
racer driving another car. After that, we
were allowed laps on the track alone, univer-
sally acclaimed as seriously breathtaking fun.
When I finally got out of my car, I was
sweaty and exhausted but still maintained a
700-hp adrenaline rush for hours afterward.

Some teammates were considering buy-
ing the Aventador; others came solely for a
day of play. One was Sheena Monk, 24, from
Newtown, Pa., proud to call herself a gear-
head, having grown up around fast cars.
The budding energy-drinks entrepreneur
regularly drives a BMW M5, and took her
license road test in a Lambo. “The thing
that drives me to a Lambo is that they are
so raw and muscular,” she said.

In other words, all types were at the
Motorsports Park, united for the day by a
great passion for Lambos, including my
teammates Bill Reedy, 42, who installs home
theaters and tools around in Mazda RX-6s
for racing fun, and Steven Berkley, 54, who
once ran Lehman Brothers’ fixed-income-
index business.
Berkley, now retired, drives a Gallardo

at home, and tried the Esperienza to test
his driving skills on the new Aventador. “I
found out quickly that the Lambo had more
guts than I do,” he said. He spoke for most
of us when he said he connected with other
people who had a similar passion for cars
but was “exhausted at the end and got a
headache from smiling so much.”
It was the Aventador that stood out that

day, like Thor among his warriors, both in
appearance and performance. Besides the
raw power, the Aventador handled better
than the Gallardo on turns, with an innova-
tive aluminum suspension system that kept
the car stiff when needed, and carbon ce-
ramic brakes with powerful stopping power.
Unfortunately, I was only able to get to

110 mph on the straightaways, half of what
the car is capable of, because it happened to
be raining when I did my laps. But even in
light rain at such speeds, the Aventador

never once gave me pause. Its powerful grip
on the road and commanding brakes—using
a dual hydraulic-circuit brake system with
large-diameter discs—more than made up
for any of my driving mistakes.
The easy-to-drive sports car made me

confident—almost dangerously so. I found
myself easily distracted by the raindrops
hitting the windshield, which immediately
balled up and shot upward to the roofline.
Some of my teammates claim to have gone
as fast as 150 mph or more. I wasn’t clock-
ing them, but it certainly seemed that way,
judging by the sound of screaming engines
rounding curves in the distance and roaring
past the pit area—and those fat, guilty
smiles as they exited the car.
Beyond the Esperienza, tougher driving

events include the Lamborghini Squadra
Corse, a two-day track academy in Imola,
Italy. You don’t have to own a Lambo, but
it costs 3,500 euros ($4,700), including a
one-night hotel stay—and that’s on top of
your flight to Europe. This side of the
Atlantic, you can try the Super Trofeo
Lamborghini-only racing series. If you
don’t bring your own wheels, the cost for
the Super Trofeo is $17,500 per driver, not
including travel and lodging. For that, the
company will provide you a race-prepared

Gallardo LP-570-4 and a fire-resistant driv-
ing suit—an offer that might make a few of
us amateurs blink.
There is yet a higher but still amateur

Lambo-only racing series, called the GT
World Challenge. In that event, drivers are
scored on points, like the pros, but costs
can mount if you have to buy your own non-
street-legal race car and need a racing
support team.
All this race-track fun seems to be driv-

ing Lambos off the lot. A total of 520 cars
sold in the U.S. last year, says COO Lock,
with Lamborghini’s sales up 30% so far this
year, compared with the same period of
2012. The revving sales engine has come
from the new Aventador and an attractive
new leasing plan for its dealers here. They
include $20,000 down and $2,000 per month
for the Gallardo LP 550-2. The Aventador
was formally introduced in late 2011, but a
big sales push came in 2012, and the con-
vertible is new this year.
But you don’t need that much scratch

for a simple day of Lambo-driving pleasure.
My main complaint, and one echoed by
most of my teammates, was that there
wasn’t enough track time for everyone to
get their fill of fast thrills. For folks with a
passion for fast cars, there never is. 

Constellation Wealth Advisors LLC is an independent multi-family investment office with an uncompromising
commitment to the best interests of our clients.

We are committed to long term relationships with our client families to help them reach and maintain their life goals
and to simplify the inevitable complexities that come with wealth.

Serving families with $10 million or more in investable assets.
Inquiries at newclient@cwallc.com

California
3000 Sand Hill Road, 2-160
Menlo Park, CA 94025
650.352.9300
www.cwallc.com

New York
505 Fifth Avenue, 19th Floor
New York, NY 10017
212.697.2500
www.cwallc.com
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